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Overview
FacePlant focussing on adding intelligence to checkins. As used herein, checkins refer to the process of a user registering their presence at some physical location, establishment, and/or point-of-interest. Checkins have achieved
popularity in the past several years as the user behavior of sharing experience information on social networks has
exploded. Checkins serve the dual purpose of informing friends of your location while at the same time providing
an at least tacit endorsement of the location or establishment being visited. Establishments covet checkins because
they provide a platform for loyal customers to provide the digital equivalent of a “word of mouth” endorsement to
other users friends—some of which will likely be of the same demographic. The concept of user experience sharing may be extended beyond the notion of visiting a location to include other user experiences. Those experiences
may include items purchased, books or articles read, songs listened to, and movies watched. Finally, checkins can be
more than just a user providing their identity and checkin information. User generated content may be transmitted
along with the checkin information and displayed as part of a wall posting or advertisement.	


Filings
20120124176 Automatic Check-Ins and Status
dates

Up-

Auto checking into locations can flood your friends with unwanted status updates
and manually checking in can be tedious and time consuming leading to user fatigue. What is needed is a system with the intelligence to auto suggest when situations occur where the user might want to check-in.	

This publication describes a system and method for performing automatic checkins and/or generating and sending automatic status updates based on social context. As used herein, a social context of a user is generally any data that describes
a location at which the user is currently located or users that are spatially proximate to the user. 	
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8,548,855 User Generated ADS Based On
Check-Ins	

The walls of social networks are cluttered places when it takes something
unique and attention grabbing to engage a user. What is needed are mechanisms for users to be able to contribute user generated content that can
used used as advertisements on the walls of their friends status pages.	

This publication describes systems and methods for generating and utilizing
photo advertisements (“ads”). In one embodiment, a photo check-in
process is performed for a user located within a geographic check-in zone
which results in a photo advertisement that is utilized as a photo check-in
for the user. In another embodiment, a photo advertisement is posted as a
status update for a user via a social networking service. In another embodiment, photo advertisements are created by users and stored for subsequent
use in serving ad requests. 	
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20120252418 System and Method for Automated Proximity-Based Social
Check- Ins	

Auto checking into locations can flood your friends with unwanted
status updates and manually checking in can be tedious and time consuming leading to user fatigue. What is needed is a system with a rules
engine whereby a user can define situations where they want to perform an auto checkin. 	

Systems and methods for performing automatic social check-ins are
disclosed. In one embodiment, in response to physical proximity between a user device and a venue-operated device located at a venue,
an automatic check-in process is performed on behalf of a user of the
user device. In one embodiment, the automatic check-in process is
performed by first determining whether to perform an automatic check-in for the user of the user device at the
venue based on one or more predefined automatic check-in rules and a user context and/or venue data that describes the venue. Upon determining that an automatic check-in is to be performed, a check-in for the user of the
user device is performed to check the user into the venue via one or more check-in services.	
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8,554,627 User Generated Photo Ads Used As Status Updates
Using user generated content as the basis for ads in social networks promises to increase user uptake rates. One form of UGC
particular well suited for use in social networks is images. What is
needed is a way to customize the images based on the ad contributor and the participants contributing to the creation of the ad.	

Systems and methods are disclosed for generating and utilizing
photo advertisements (“ads”). In one embodiment, a photo advertisement is posted as a status update for a user via a social networking service. More specifically, first, one or more photo ad
templates are obtained for the user, where each photo ad template includes one or more photo wells. A photo advertisement is
then generated based on one of the photo ad templates such that
a filler image of a different one of one or more participants identified for the photo advertisement is inserted into each of the one
or more photo wells in the photo ad template. The photo advertisement is then used as a status update for the user. In another
embodiment, the photo advertisement is stored and subsequently
used to serve ad requests.	
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8,543,460 Server Ad Requests Using User
Generated Photo ADS
Systems and methods are disclosed for generating and utilizing
photo advertisements (“ads”). In one embodiment, a computer
server obtains and stores user-created photo advertisements. Each
of the user-created photo advertisements is generated based on a
corresponding photo ad template having one or more photo wells
such that filler images of one or more participants are inserted
into the one or more photo wells. For each user-created photo
advertisement, the one or more participants include at least a user
by which the photo advertisement was created. In addition, the
computer server effects use of the stored user-created photo advertisements as sponsored advertisements.	


!
!
!

!
About Us

Digital media distribution is fundamentally changing the relationship between consumers and content. At Concert
Technology, we are engaged in R&D directed towards the creation of patented intellectual property which we use
to drive licensing programs that derive revenues from the ongoing changes in technology, consumer habits and
business models.	
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Rich Media Internet Services	

Mobile Media Device Technologies	

Recommendation Systems	

Social Networking	

Location Based Services	


We strive to prototype and develop products that deliver on the promise of the digital media experience: high quality entertainment that is easy to find, discover, organize, share and enjoy.	

For additional information or to explore
partnership opportunities with Concert
Technology, please contact bizdev@concerttechnology.com	
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The following is a partial list of US patents and publications that were developed as part of the project.	
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